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1 | XTF sHero K32

sHero X (AFEl) ZERE, REIRATATEINESTAFEETIFEIRG LAMTHESE
RN EBHHEMSHINAMEEHIRE) DESl BSTTAFEENRH! EERRANRIZRE
RITALEHBELERIFAI A TR AT SIC LAY = B AN SR LA, T SRRV ARSI,

sHero Awards reputably known as first choice in the market that is coveted #diversity, #equity, and
#inclusion (DE&I) recognition that honors organizational initiatives that accelerate progress for

#DEG&I in the workplaces and individual leadership & achievements driving DE&. It’'s essential that
the Awards recognize only companies and individuals doing best-in-class work and having
significant and positive influence.

%XTF sHero
BEYEMERILZHRNIETE, sHero KERERFAEESHSIHERN T EIRIARET.

sHero represents the evolution of an enduring legacy supporting and advancing women in the
workplace, first as a champion of working women, and now the leading advocate for all
underrepresented groups, positioned to be a leader across the entire spectrum of the DE&I space.

BSLMEME": BHELHRIERIMMEHTNMERNEER, S —ERRFK,
BEESHHNAE, HRELE—MIEESEENZTRANMN, SFERBAISHFWTN
EHEREMRIRIEGE, BILIFHRE. EXENSHERBSESXHERSHMTERRESH
£,

Promoting a new vision of 'Dialoguing’ among women that cultivates collaborative action and
collective responsibility. This path seeks to foster strength, courage and passion within individuals
whilst promoting a culture of creativity, and respect for diversity of expression. The DIALOGUE
amongst women is about their stories in the workplace as well as home life balance, leadership
and empowerment in their lives.

4% sHero fEAZTTAFEE DE& RN ERBIATHTIERIEEENXM, FIRF Ry
AR R,

For a decade, we have been working with the world's leading and most forward-thinking
companies, through innovative initiatives, signature events, and creative content, to champion for
cultural change and women'’s advancement. Today, as a driving force for DE&I, we help companies
create energetic cultures and real business impact.

sHero Enterprise EEMREBIFEAR, AN, F3. Bx. KX SR,

sHero Enterprise focuses including Awards, Insights, Learning, Forum, Talk and Membership.
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2. sHero X3ZHi5
2.1. 2024 FEAXRZRAER

& 2024F1H29H -7H29H
ARRHIF: HEAFERIERIN
sHero Awards online application GO LIVE on 29-Jan.
& 2024F7H29H -9829H
KEIFE: THEFREIRERE
& 2024F9H29H
sHero KX : BHIFEERENA/ KELQE
ERTRIAN AN/ FRIZLNF] CEO B, MD B, President A A HEFH 3
& 2024F11H29H
sHero BYEREENTAZHIL,: BEEREER, MAKRRK

2.2. sHero KIZHiERIE

sHero AR (REABRESBEBAMSLHAR) RIS,
To apply for the 2024 sHero Awards, you must:

1. Fe5ek (2024 ZTAFEBPFERESLE) 0%, 1IBEEUETISEEL, MIARIEAE.
Complete online 2024 DE&I China Best Practices Questionnaire first, provide data & facts, and
confirm eligibility.
https://www.wijx.cn/vm/wFjWO8z.aspx

2. Hif sHero Awards K32 2024 HRIERIN, 1RAMH}: SRESCESITHEE.
Then complete online 2024 sHero Awards Questionnaire, submit materials: Best Practices or
Initiatives
https://www.wjx.top/vm/wFWOG6Fj.aspx

3. IBZZRINEIEZER Submit application fee online
https://yoopay.cn/event/sheroawards2024

sHero X3 2024 FENMREFET 11 B 29 HEBED, BRNEERER, RRATIRSENK
EEEAFFRESINER, AT CEO BiRHESEERATIGTHEATIRRS.

At the ceremony we will announce the sHero Awards winners who must have senior
representatives from the company to receive the AWARD in person. We strongly encourage the
head of company ie CEO or Managing Director to be present in person on this occasion also to
give a short AWARD ACCEPTANCE Speech.
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2.3. sHero K3Z32IR (categories)

sHero KR ANEFIN AR,

2 categories, organizations and individuals: Best Company & People/ Women to Watch.

E{E/\5] Best Company:

1. ZULFESEH(ELE DESI Best Practices

1.1. &S] Wellbeing

1.2. |J3/ER% Belonging

1.3. §7] Impact

1.4. BFM Inclusion

1.5. ZTAFEBRIELE DE& Best Practices
2. EEALM/E] Best Company for Women
2.1. THEERIE/T Best Company for Female Executives
2.2. MHIFZF Gender Equality
2.3. BSTHIRBEFEAIL Prime Employers for Women
BRIZEERE/ T Best Companies for Working Fathers
HEESMRE Most Inclusive Brands
MEH R NFIRESAFEURRE ESG & Sustainability
324 Business Culture

o v M w

E5EBE M Women to Watch:

1.1.  sHero FEE AYIHFHITIMR sHero of the Year- Special Contributions
1.2. TS WomenlMPACT

1.3. 4RSS Women Leadership
1.4. IZ=ZE Women Board of Directors
1.5. ZBEEE Chief Women Officers
1.6.  =EBKLM Global sHero

1.7. €M%t Women Entrepreneurs
1.8. BIEZLM Women in Creativity

1.9.  BIFEFLE Women in Innovation
1.10. B Women in STEM

1.11. %Lt Women in Philanthropy
1.12. ESG &1 Women in ESG

1.13. BRIZEEHS Working Mothers
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1.14. ZHE4¥% Dream Girls

1.15. =3 30&above30

1.16. P+A=% 40&above40

1.17. A1KEEE 50&above50
1.18. BEFEHEFA Aspiring Filmmaker

BEEBEAY People to Watch:
2. SEM4EEE Men As Allies
3. EE Change Agents
4. ZE AN FEB5|40E Top DE&I Leaders

2.4. sHero KIZEREEIBITHIHL

R ATIRINAE:
1. REFEXEN (WORD &)
2. IRHFrERERIEXAIER(ESCH (WORD Xi%tEI{) Best Practices or Initiatives
1) BFR, 230 Campaigni&af. Initiative 114, Program B,
2) BYE), FHAFZRAATE. WREESHBHIRM, B7IEAER. FHSESTE
EHFIATET X,
3) R, BEWRUSHIRNHEE.
4) I, BNEAFSEEAN. HEENSEVBCCERNEN, HENEVRER
HEWERFS SFZ AR,

3. —EfERRE, HIMESRESIWRSENNESNE, FARUFRHREE. Smn
THRBEELURLATRIRE, MEFH TEERTS:
1) Strategy & Rationale k& SIEH
2) Senior Leadership Activities EESIERN
3) Accountability & Transparency ={F4|S5iEHE
4) Communication 3@
5) Employee Engagement RTS5FE
6) Innovation Bl
7) Measurable Results BIEERIME
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BSEEAYSLIERINEHE:

HIRRERESER

WIRREN LRETEEAER
HIRBENTARA
HIRBERN T ARBBRNE

IR BB EFF SR B IER (500 =£LAA) Achievements & Contributions
(ANERR) R BB WA SIS E T EAVER Y A DOFD/ B 2 RN/ B L RO B RS2
(%) 24l aERARERINEE?

No u ks DN

2.5. sHero KIZERIRIBXRA

MR RRENEEIERAEMEIR, BHRM4ELER awards@sherochina.com, HIFEAER
shero_china, B{E&FHEAZFR 13801608026,
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3. WRIEPHE

3.1. sHero A¥IAR R4 ENT?

Are sHero Awards only open to female applicants?

sHero FEAR D NEMINAKXE, NMAXRBEESRERECRMESREE AR,
ENSMRE. THRE, HELWS/IM DES 5B KK,

No. sHero Awards have Best Companies, Women to Watch and People to Watch, e.g. Men
As Allies, Change Agent, Authentic Leadership and Top DE&I Leaders.

3.2. (A lERE S Nik sHero K32?

When will | know whether selected into sHero Awards?

HRYE 2024 FREARKIBREZHE, 9 B 29 B5EA 2024 FE sHero ARATFRIRAFILL
RAA. (FBREE: EXXAONERREET 11 B 29 HIEETE SRS, EREZA],
KT IRRIGER T A ERERTIE. )

According to the schedule of 2024 sHero Awards, we will notify winning companies and
individuals on Sept.29. (Special reminder, all winners will be officially announced on sHero

Awards Ceremony on Nov.29. Prior to the Ceremony, please kindly keep the
communications internally ONLY.)

3.3. REARNEZRIN{a?

What is the rate of being selected in past years?

TEFEkK, sHero SHAMAIEBRIEMAITWEF, BEEFME. EXENSEIR
RBESXUERSHEMTIERESHE, 2015 FERHEH#sHero FREAYIAI, 2016
FERHEHATMERINAOARR, 2019 FEREHALMSEREATAR, 2021 FER
HEHA#ZTTATEERESLHRAR, NUNMEERESESEATHHNELS T TFEENS
IGiE7

For more than a decade, sHero has been partnering with world's leading and forward-

thinking companies to advocate cultural change and promote women's development and
advancement through innovative programmes, major events and creative contents. sHero
debuted the #sHero of the Year Award in 2015, the #Womenlmpact Award in 2016, the
#Best Company for Female Executives Award in 2019, and the #Best Companies for DE&I
Best Practices Award in 2021, which evaluated company's initiatives to promote and
implement diversity, equity and inclusion from four dimensions.
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" SHero LIRS | TRESTZUHRE], FANPEEFHZEERR, BBEFEMEHES ST
RS, BHZEARIATHERBIRGZRIN, L 2022 FEHF, REQTAE
%5 T BT ERETERBSEARUNRFTER I EKMUAT], RER 30+2FBRIIAR.

sHero Awards attract companies from a wide range of industries from which they are
selected and receive submissions. Companies that are groundbreaking in championing
Diversity, Equity and Inclusion and promoting women's development will be eligible for the
award. In FY2022, for example, the Best Companies Awards attracted over 100
multinational companies in China as well as local Chinese global companies, with 30+
companies being honored.

3.4. B8 THR—THERE AT AIS?

How can we learn about the winners of Best Companies, Women to Watch and People to
Watch in past years?

WM AELATRYGERE, THRIHESRIR sHero KRN EIFALIR FERERIZL.

Feel free to click on the links below to learn more about the companies and individuals who
won sHero awards over the years and the annual celebration.

o 2023 FIRMBITTAFEE sHero KK

2023 Driving DE&l sHero Awards Ceremony
https://mp.weixin.qg.com/s/3lIATjSp 2WMBMoV1D7img

o 2022 FIRMBITTAFEE sHero KK

2022 Driving DE&l sHero Awards Ceremony
https://mp.weixin.qq.com/s/SYDWGy6ym5CUn2mVRux Dw

o 2021 FE|§METTAFEE sHero AR

2021 Leading DE&I sHero Awards Ceremony
https://mp.weixin.qg.com/s/ym6aDP4rsNO2fQbO4RwfnQ

o 2020 £F sHero [BEBIEB AR
2020 25 Women to Watch sHero Awards
https://mp.weixin.qq.com/s/q9G RIZEFTB1F6zdBj1ukQ
o 2019 £F sHero TS EREAT

2019 Global Women & Future Conference
https://mp.weixin.qq.com/s/I0ZJKoQV8TGdQaBVTQIOyw

o 2016 £F sHero TR 3L

2016 Women Impact Awards
https://mp.weixin.qq.com/s/ BonXUKOabITpHeUsYqq A

o 2015 & sHero EPrRZHICInTF R BEPR R MTEANE

2015 Women's Festivals
https://mp.weixin.qg.com/s/OAWfWmAC7IPS5djnBNBHCcA
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3.5. ATMAT sHero DESI ERS EERAIEIEAERALR?

If a company becomes sHero DE&I Council Member, will it be selected into the award?

sHero ARZENTINAABNESTAFEE TIFERG LRSS S1TaILURIKEIZ T
N FEERERTHHEN ARSHEYSHIHL.

sHero Awards honor organizational initiatives and actions that accelerate progress for
#DEG&I in the workplaces and individual leadership & achievements driving DE&I.

M sHero ZTTAFBEREZERSERSENNTHIEEMESIRGHHSHXVAR, iC
SFPAT LIRS TE T, AFHIESER. INEEREMENATLIXEEHE
NWETATFEERBHENRSE, XESEAINARIPATHSREE—EH.

sHero DE&l Council's mission is to build organisations that are more inclusive of the
workplace marketplace and community by bringing together and recognising forward-
thinking companies that are actively promoting and practicing diversity, equity and

inclusion, both domestically and internationally, and the leaders behind the process of
moving diversity and inclusion forward, in line with the direction of our awards recognition.

(REEHEBEMNMAZ TN FEFEBBIZEZR S Cick to join DE& Council
https://yoopay.cn/m/sHeroCouncil )

3.6. SMFEKRAITE, EEREM?

Is there an application fee to participate in sHero Awards?

HSRARPIEERE R,

A submission fee will be charged to the Award applicants.

o T RIMAYPIRZEAZART 3,000 7T (NET)
The application fee for each award is RMB 3,000 (NET).

® sHero ZTTAFHBZERENZRAFFMRIMIHRZERZART 2,400 7T (NET)

The application fee for each award is RMB 2,400 (NET) for sHero DE&I Council Member
companies.
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3.7. MRERNEFERRFTRILEFERE, SETEWTRMEIR?

If | am shortlisted into sHero Awards and plan to attend the annual ceremony, do |
need to purchase the ticket?

HEFERHBMRANEFEWLIE, NEFANEWERTRDEEREEXE
B, B R AT N RERERXT sHero BRI 1, BIEEFAIREIEER 2024 &
sHero BYEREENTAZ BAZ,,

Tickets are required to attend the sHero Award Ceremony. Funding in the form of tickets is
earmarked for the costs associated with hosting the annual event. We thank the companies
and guests for their support over the years and look forward to seeing you at the 2024
sHero Awards Ceremony.

o FKIIERIZRZART 10,000 7T (NET)
The cost of each ticket is RMB 10,000 (NET).

® sHero ZITAFEBRZERENERATIEZEANAKT 5000 7T (NET)
The cost of each ticket is RMB 5,000 (NET) for sHero DE&I Council Member companies.

3.8. sHero KRF/H{TIRISE(EIRENT?

Is there any social media coverage for sHero Awards?

KT sHero KR, RS AERMESIFLUBRRIFZZUHITRE,
For the sHero Awards, we worked with major online media outlets to provide coverage in
the form of press releases.

BB TAFEE

DRIVING DE&I sHe

cnina;c;;m ¢ & 300 48 2 @llﬂr&i ‘4’&0‘#5 (}’@@ @

CP WWW.CHINANEWS.COM WWW.DZWWW.COM CHINA .COM.Ci
China.com.cn A\ W
IFENG.COM

\ EE Y T4 o
© PRI x Ariin ORI Qe
QI Fr 8
N, Al ) >z
pommmn BEm asn (wemen CIRM ik

11/ 30



sHero Awards ' BEAAREGREANNRIEAR

2024

Best Companies & People/Women to Watch

BEETF HRATFERROKE

. v : B qH . Scan to Survey Scan
Going Beyond Data : Telling Sustainability Stories AREEAE AR H18 8 0

SERGE
youues  @paim DA P wew

www.nbd.comen

Tmiin NP dem R

7 SblEm T

Ay ChifaCE sn B3 JEU S 4

=w@izay - 18.com.cn

%ig @ c?@m 18 HIAT > Levineid

china.com.cn www.eo-china.com.cn
china.org.cn

12 / 30



g : ~ Dare to be yourself

\ By 5 A= %
sHero Awards \ RE4FRESRE MHkixX

2024

BEAF HRAAUBELROERE

g : 8 H i H Scanto Survey Scan to Apply  Scan to Attend
Going Beyond Data : Telling Sustainability Stories ARBENE HBEBEAY HE@emEs

—: AR

1.1 &ERE X STATHEERELE X FES

Best Company X DE&l Best Practices X Wellbeing
F1E, EREELEATFEIHRES EEUSHREAS. FUMERRRRT, (BHOEREER.
BYEZERNNTERBNRTS5E. BENMENNAHRECAIINBRELRNEDTES.

Wellbeing, means exceptional success in implementing corporate wellbeing strategies. Examples are
but not limited to foster psychological safety, increase employee engagement (e.g., through
promoting meaningful work), operationalize organizational values and reinforce organizational
mission and vision.

1.2 REFEAT X STAFEERETLE X B

Best Company X DE&I Best Practices X Belonging
FER, FRRFIESLAYS S EE- ROFMREZRIRAASE ABRESSSHEIRBRI, Bl
NEX. B&. &FNZ3,

Belonging, positive impact on all aspects of their culture — dedication and commitment to building
an authentic culture of belonging for everyone, increasing purpose, pride, collaboration or learning
by example.

1.3 REQAT X STATFEERESLE X IR

Best Company X DE&l Best Practices X Impact
#n, SENAERVEFNEERE, 82X mRARN/Fk/QIFH. Sulfnm. m
7. MBEMEAEIIESERNRINNSASMELRNEERE, S3XHRMRSABARIIH
BRRIHENR. MRNEEFE. RRAOESEMRERINCNEWA, I TERS. B
FFENZ T AT FIMNERS R, E37EE. NR, SINRafRERmSEsRTHIRSImE
7.

Impact, a significant contribution to their organization’s business goals, examples of areas of impact
include product insights/development/innovation, supplier diversity, marketing, reputational (e.g.,
customer service enhancements) and other business operations. A significant contribution to the
communities in which their organization does business, examples of areas of impact include
educational/ vocational opportunities for underserved populations, environmental sustainability,
disaster relief and overall health of a community. A significant contribution to an organization’s
efforts to recruit, retain and advance diverse talent. Examples of areas of impact include pipeline
development, recruitment, on-boarding, mentorship/ sponsorship, and internal leadership
development programming.
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1.4 &ERE X STATESRESLE X 28%

Best Company X DE&l Best Practices X Inclusion
FRARIEMS SN, tIEEEZRMNCAPME TR, LINRERBRITIIHERTSARYES, i
BT fbfI89RTN. EETFHRFIBITIETREXT ST, AFHMESEY (DEM) RIEE.
(EXLIFCRERELELNWN T, BRVESSHESENET? HRINTEXRATTEAES
NEEMY. SE—TATFHABRASLEENARNRE, FRIRBRLEE T THFRESENERE
EEB/MTHREEN, FHERMIFFA DX RTHE AZIE,

Become truly Inclusive. Their challenging work across countries and cultures, and their nomination
by peers and #organizational leaders is a testament to their success. Much has been discussed
about Diversity, Equity, and Inclusion (DE&l) during the past decade. But has this translated into
actions that are creating more inclusive organizations? This award aims to recognize what
organizations across the world are doing to become more inclusive. Creating a culture of equity
and belonging is everyone's responsibility, particularly people managers who are focusing on
empowering leaders and managers to act inclusively and hold their teams to do the same.

1.5 &REAT X STATFEERETE
Best Company X DE&I Best Practices
RETHARBZTAFEBNGEAR, GEEEUN T ATHENEE DE& RISZINETSE:
- EED LEER. #5. BN
- 3ER: X, S, ERA
T e, AR BF
BFE: AARIERESEH

The award aims to recognize the great achievements in all following areas:
- Wellbeing: Mental health, Physical activity, Nutrition

- Belonging: Business culture, Leadership, Team

- Impact: Socially, Organizational, Financial

- Inclusion: Become truly Inclusive
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21 RIENT X HESEREAT
Best Company X Best Company for Female Executives
FEEHEINE,
- THERENERESS
- THEEIGRRNRE.

Key measuring methods are,
- % of women in C-suite and Board

- Programs on how they include women into senior leadership positions and retain women
executives.

2.2 BEAT) X HBITFE
Best Company X Gender Equality

HFSTENEARSHIIRFERR, BNFTEESHNLMRNRRE, S—FRTEREARTE
ZH, BRI ZRISEFER #inspireinclusion, SINAFEH#WD2024 EFRFLTH R
TEMERIESEHITIS, BT ALSAMEE! BURMIESE SN TSI TR, BiRFE
R, R
- #HE R BERIER
- XIS SER

- HEWSS
- IEERSHMEE

- RIEERFL THER B BRIRERD
- RIEERIT 'S - KnEs]
- BXE2

.
- IRERR

- IRAROEN: BRNAINE
- FIFRM
- GERE

With so many issues to be addressed around the world, we need more women to be decision-
makers; there are so many ways to celebrate International Women's Day every year, and | invite you
to share #lInspirelnclusion best practice for this year's #{WD2024 celebration, showcasing what has
been done and how to do it! Inspire and guide more companies to continue to break the bias and
build an equal world. Examples of selected

projects:

- Best IWD #lInspirelnclusion Videos

- Community Services: Supporting Local Change

- Sporting Sector: Social Leadership

- Public Sector: Forging Leadership and Progress

- Best IWD #lInspirelnclusion Media Activity
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- Best IWD Cake - Embedding Celebration
- Associations/Networks: Member Participation

- Charity Sector: Amplifying Awareness Raising

- Grassroots Impact: Driving Meaningful Change

- Education and Academia: Knowledge and Impact

- Best IWD Event Pack use...... #WeArelnspirelnclusion

23 REXNT X BREHEWREE
Best Company X Prime Employers for Women
REEHBRHL T RIRRIATIERIAHE, B KRR HRELATEE. K
MATEEF S A TEANERN AT,
1)  ErUSEXNMURFEFRRE
2) RESTHIIEERIXMK
3) EMTERMNAIXIHEERE
4) EBEMFOFRENIERHE
5 RHIENRER, LEREHTEREAAIIE®R
6) HRMENEEIRRIEPZENSS
7)  RDIZEENYERZERL
8) IRMHIZMEFRARIIINESSF
9) WEFHENMENIHERENESR
10)  XJFFERREESCERAYSMERIGIE

Features progressive employers and workplaces where women tend to thrive. The TOP list
of 'Prime Employers for Women’ will be produced. Female talents choose companies that meet
the following fundamental criteria,

1) Demonstrates executive leadership commitment to gender equality.

2) Embraces a culture of diversity and inclusion.

3) Forges a female hiring pipeline from early career to executive level.

4)  Values and supports flexible working arrangements.

5) Provides formal avenues to address any concerns of discrimination.

6)  Ensures women's inclusion from supply chain through to decision making.

7) Ensures marketing and communications are consistently free from bias.

8) Extends external support for women's advancement.

9) Monitors progress and outcomes from equality initiatives and activities.

10) Maintains external validation of progressive employer practice.

3 EEQAT X RZEEREAT
Best Company X Best Companies for Working Fathers

N ABIEIRRBMRMERNST. A FIESHME, BREAEEAEESHNERERE

FEPSHFMERTXMATIMMUHNERE, RIFAREEERVIRIIE,
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Recognizing companies for their Diversity, Equity, and Inclusion (DE&I) practices for working parents
and caregivers, putting the importance of advancing a culture that supports all employees through
major life events and day-to-day family commitments, while also providing rewarding career
opportunities.

ATHRE "IRHEERENRT ", sHero ARZRSFEEHBTSFEHERIER, EWREF
. WHBRMESEN. oMRERTFERALTY. ILIEREIEEUNRBER TRIFEIR.

To determine the ‘Best Companies for Working Fathers’, the sHero Awards Committee will examine
the application’s information related to fathers: areas of paternity leave, adoption leave and fertility
benefits, phase-back-to-work programs, childcare options, and employee-resource groups for men.

Riglt. BRI TFNRENTE, XRRZEEIIREFEENREER,
Flexibility. That's the top thing working dads say they really want when it comes to balancing their
jobs and families.

4 BRENT X REGSMtRE
Best Company X Most Inclusive Brands
BrBEEHEELD, Inclusive Marketing EXAMPLES
AEEHPHRIEFEMIRERIMNE, BE—TUFER.
@REINEEZ TTHAIB S SHImE
@EFZEALHNEEEEHENRIRERA
Being inclusive in marketing isn't just the right thing to do — it's also good business.

@Brands That Successfully Model Diverse and Inclusive Advertising
@Brand examples of inspiring inclusive marketing campaigns

YEEARIZITSLE Inclusive Design PRACTICES
FrRANH N E HA I R ERHARIRS | DEEEESN. EXTIFSARRR, SKHES
MEEE— Tk, BRE— I8, ADSHIEERERN, THHEREEEIKIEREIEIT S
123ETT. HBEALUSEESRAERE. RIS I -mARSS, LARBBLARAR AR
RS NHBRIRAS, BEURMARASN.
How products are designed and marketed has a significant effect on their appeal to specific
groups. But achieving authenticity is a challenge—and an opportunity—for many companies.
Demographics are shifting rapidly, with women consumer populations representing more than
$ trillion in spending power globally. Consumers have a choice about where they spend their

money. They have a growing voice in the products and services they use and promote—and those
they call out as unsatisfactory.

A EIARIEZEH Inclusive Experiences CASES

HESHKERMRISE, AERLMEEHRESERSEAFERSFER, FBIRBIRs FA&RK
IEBRHIZIIHR CREXEEENLY, SERFMIEFAL.

Together to find more effective ways and take lead in marketing to women best practices with
focus especially on creating an INCLUSIVE CUSTOMER EXPERIENCE by engaging WOMEN who are

the largest growth market and world most powerful consumers.
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5 BEAT X INEHRATFIRESIRERRE

Best Company X ESG & Sustainability
BAT ESG (MR, HRMaE) EYEHRITEREREMER, B AWRENHN—MNEUSR
FEERIIER k. ESG B EREHE—REWVRESIFEARNEEINS. KT ESGCEER
LA EREFIFEXAIEES)E, RNEENEVERFREATIZNER. #EFER
Women in ESG MNAKIZ sHero &if2 ESG & Sustainability RIEANTIAR, ERFEARTEWFIE
HZEEENE). FAWET Al ESG GRIES, S, BEEAERE 1 ESG JUEFH EHsTiaY
k. HFWAFNELR, BIF ESG ATEFIESE. ZRIMBYNDZE SR ESG RiFLhe, HEFT
ERWVAIRHR RAIVERESE, SIALGIZHRERSIHN ESG BHMI—C 2. ZRTUARRE,
1) ESG BSEXMHES
2) ESG E&£IRHEEN
3) ESG fT\V<mHh
4) ESG WEH
5) ESG iR&
6) ESG &if]
7) ESG ;LRSI
8) ESG HAFFIITRAA

Practicing ESG (Environmental, Social and Governance) is an opportunity and challenge that
enterprises must face as a non-financial development goal in the stage of high-quality development
of Chinese society. ESG concept is also an important indicator of whether a company can be
sustainable. Practicing ESG concepts can win the trust and support of stakeholders, and companies
with outstanding performance will be favored by the capital market. Following last year's launch of
the Women in ESG Individual Awards, sHero launched the ESG & Sustainability Best Company Award,
which is open to local Chinese enterprises and multinational companies operating in China. We
promote corporate ESG compliance; Seek, inspire, and recognize: Enterprises, institutions and
organizations that have made outstanding contributions to ESG are also ESG pioneers and
advocates. By sharing and displaying ESG best practices, the award jointly builds a healthy
ecosystem for sustainable corporate development and contributes to the ESG era to the community
with a shared future for mankind. And the award recognizes:

1) ESG philosophy and culture advocacy

2) ESG Fund Investment Initiative

3) ESG industry leader

4) ESG leadership

5) ESG reporting

6) ESG Consulting

7) ESG legal service providers

8) ESG research and rating agencies
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6 ®EQT X EsiL
Best Company X Business Culture
FHAEL S IRERGRIAIES
BRI SRR ARERESE. BEAMTAR, FEWERERRREEHRN. Bl
MU ARSHRIEMERS 7B EEH TR ZIRPRNNLS R, SRENEEENEm, 8
XEAENEE, MARBRISEE.
SIS ARIFERFAET D EERIBEMAVALUR M 7T —FMRRG TS, XETIFE
IR TEEAII—AIREIR TR E RN ESEEEREE, TEHANACLOIEH LG
TYEMW S EFERRIRRSERE —ESBin. BER. WMEELASEN. B,
MBI TIEZATUL, ARHREZEEX—R, &55:
- BIERIEAYT RE AR SS E MR DAY AT AT S,
- EFTFERNRTHWVE, XREEEEARGHNERERE —.
- NABMHIRE, EERTRINEEERNATIMIEREDRSRIS IR T,
- EANEARIEWSCNEIIHTX, EhaiEADRIRAIRE L AuRAIRsT A EFIERRZR,
- BYEARENEFRESEHREEREAT—H, DERREESFEERERTN
=8

Exceptional business culture: the foundation of accelerating organizational performance

Your workplace culture will never be a fait accompli. It is constantly evolving, and it is particular to
your organization. Business Culture Award entries capture those steps taken on your ongoing
culture journey. You need to have achieved a measurable impact, but it's the end of the chapter,
not of the book.

The benefits of taking part The Business Culture Award gives forward-thinking organizations a way
to celebrate work which sets up their employees to succeed — recognizing how their people's
employment experience is fundamental to business performance. Many organizations have created
and implemented specific projects which have a positive impact on aspects of their culture —
increasing purpose, pride, collaboration or learning by example. By advancing or transforming your
workplace culture, and then ensuring you communicate this broadly, you are:

- Creating a sustainable competitive advantage that is much harder to imitate than your products
or services.

- Focusing on your employee engagement, one of your leading metrics of organizational
performance.

- Applying an effective channel to promote, within and outside of your sector, how your company
values its unique culture and its people.

- Gaining access to the powerful Business Culture network and community, which comprises
leading practitioners and thinkers in HR and business.

- Demonstrating value to your investors or stakeholders by aligning a stand-out customer brand
to an exceptional employer brand.
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Women to Watch

1.1 sHero TEE AYIHFRITIHAAIZ sHero of the Year - Special Contributions

EEAT RIS NE, ST ARME S, HITERRRMMIRIROEINHES
HepiztE, IELERIE ISR, RaSNHRMEEN. Mish7Em, thiviSiFas, ez
B, e X, thiseibA, MAERESE. Feii)—Eisst.

A woman who is a remarkable role model for others. We choose happy and beautiful and talented
women from the inside out who have a global vision and image that is needed by today's world.

She is energetic, She is passionate, She is mature, She builds, She inspires, She achieves,
together WE contribute!

1.2 MBI WomenIMPACT
FRTZIMNEmA, BRMSH, 2hZEtA#RL. RREnZESREZILESRRERESHE
K,

A woman who has led impactful work outside of her organization, demonstrates leadership,
advocates selflessly for others, seeks to empower women and girls to flourish.

1.3 ZH4HS/] Women Leadership

HIRRBRITRUAVEIRE. BEE. CUFE, AEUEEUN. ERTFESRIA. i THRIRIER
R, EEEERIARIG KT,

They are builders, disruptors, innovators from different industries who are bold thinkers and action

takers pursuing dreams. They make the corporate world a better place. They break glass ceilings in
newsrooms, boardrooms, courtrooms and classrooms. Women are reshaping our corporate world.

1.4 ZZE55 Women Board of Directors
SESEEAMIEINIFaIFEeE, #MmEIKEATNERIEZFIAE, HESFREREZE (ESG)
TRAUbR. XAUNERARREDRIEN, EEHAIAEENTEPRIEEE(FR.

Globally there is a greater focus on sustainability and in turn a greater focus towards how companies
address the challenges posed by various environmental, social, and governance factors (ESG). This
is not least because of increased shareholder pressure. It is obviously women can play a big role in
driving the change.

BMER, AEEEIREEETEMARBIERASHAUEARRAAS. HESRAEATTREF
ZREHINEERE SRS EIRERES.
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We find that companies are more likely to choose women than men to head their sustainability
portfolio. Many of the executives who head the sustainability initiatives for companies combine them
with other executive functions.

1.5 ZEEE Chief Women Officers

LI RTRERRIIRIERTCR , SRS ER = WS ERAL, (EANRALER NI 140 RR ARSIk,
MENKIBRE FEGE, AR TIRIBERENFE, M EE I seiRR A S AMETRFAAN
R ARINEBEHITE.

Women may break through the glass ceiling to reach top leadership roles, only to fall off of the
glass cliff if the organization does not recover from the problems they inherited. The existence of
the glass cliff is confirmed by research that women are more likely to be promoted to CEO of weak
performing or troubled firms.

1.6. kL% Global sHero
2Bk sHero SERAESESEEIN B8, TAAE AN EBERIFII SRS, IAnTiE]
RSN, EgaafiHemsa.

Celebrate the exceptional women within our global community & recognize the ongoing
extraordinary efforts, dedication, and leadership of the strong, talented, and selfless women who
help shape the workplace and our society.

1.7 €Mzt Women Entrepreneurs

AR BRLERT TR R 7 SR R R RS R,

- edEREL, BUWSNFHARIESERS KA R R,

- AR, ERTRRERIVFREERIBEREYER.

- #HRTE, BIBEBRINEAZTARRE, HERAZIE) I EEERME.

Recognize women business elites who have made contributions to development of economy.

- Enterprise Achievement, candidate's enterprise is in excellent operation and with sustainable
development.

- Industry Influence, candidate plays a leading role in her industry.
- Social Contributions, candidate creates positive impacts on economy and society.

1.8 CIEZLE Women in Creativity
SIS LAME HAIRHMRERE A 0ER G ERIR T M. B HFHtIREFRZIRS. AaFERE
R, REFSIFREEH SRR S AT SR T, TRKEFE RSt LR
ETEMRENA. AL ASEEMAIENN TIEZMMEBIRERMN S, £
B EATHER T FERNE AR AN NS IR EEF A
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More than ever, creativity has become a hot commodity in the workplace. Businesses compete
ferociously for new ideas. Companies need employees who can tackle difficult problems, learn new
skills fast, and identify opportunities in unexpected places. Top employers are increasingly looking
to hire individuals who excel at creative thinking. Recognize women who seized professional
opportunities limited in workplaces where creativity is highly prized — and their creative ideas are
valued.

1.9 BFLtE Women in Innovation

BA1RghFRMEIFTZ Y, LARFIFREIXE TR, SKEARREXAIE, FARC 14,
HEEH R F R AR MANER FESSRH, XA RS E IEAEFHEHRNME, HAE
TEERAER, IAESIRGINREZED. BB, SRBEFRIEES, aEmlsEl,
FIRATUALS, FHEST—REFEE. WM EARI 7TEARR. TR, XHFH
FEFBLNBE.

We would profile women in innovation to celebrate and recognize women pioneers, because every
list we could find of leading innovators was largely dominated by men. We would recognize
corporate, academic, and entrepreneurial women from different parts of the globe who are creating
breakthroughs across the world’s most challenging topics. These women leaders are pioneering
new frontiers and building legacies. They used their unique insights, passion, and perseverance to
bring new ideas to life, disrupt business models, break industry norms, and coach the next
generation of innovators. Their impact has elevated them to the top of academic, industry, cultural,
and nonprofit circles.

1.10 B Women in STEM
N SR iRIF N STEM STUE FmBZIAIFES EE MR R AN, ARLERk AtsHENERITE, b
I TBSHBEIR S, K18 STEM 8. BRIFIARK; t(ESMRISHEM, NEZHSS STEM,

Recognize women who overcome the barriers that women and girls experience to participating in
STEM fields and STEM networks include gendered bias and discrimination, women who are role
models in STEM, women who break cultural norms and gatekeepers that limit access to STEM
education, careers, and networks, women who advocated Gender Diversity which is one of the major
aspects of Technology industry, accelerating Women in STEM.

1.11 NI Women in Philanthropy

RNmBWIFRBHLIHHARHEEEINS L, MBS, W ENE AT BRI
. EEZSRNEN, NRSERSRIEEMIEOIEE, BRESHIZENS TR,
Philanthropy is becoming more diverse, collaborative, and sustainable than ever before. Women are
changing the face of philanthropy. With more money, increased control, and influence over how it is

spent, more women than ever are making philanthropic investments to help address and solve the
problems of our time.
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1.12 ESG &% Women in ESG

ZRMEAERI NG, SN ARRENEAFRRSIERIILZE. HRSERERELE
£ ESG T1F, &R OMHEISERTEEE, FliMBERAIXERHRNSENIFRFIA R TIE,
HEMN—MALSREGFIHEX, BFAT, BEEMAEX ESG RIBRIAEE. SABAINE
ESG RSB NE, (BFVEZENTHNZRRASA, XEBEEHFIERETE.

This Awards seeks to acknowledge and celebrate women in the region who are leading the way in
Environmental, Social and Governance. There are so many brilliant women working across the
world in ESG, all determined to make a real and tangible difference. We want to celebrate the
innovative and tireless work of these phenomenal leaders and build a community that can
collaborate across borders, nurturing talent, and inspiring others to pursue careers in ESG. Whilst
we know ESG is wide ranging touching on every sector, we celebrate leaders committed to driving
change that will leave a legacy for future generations.

1.13  HR1%I988 Working Mothers

BiZI09S, SRMEMEE. BEXHENYEEENENS, iELSMERG ERHA e sk
BE, NN ZEFHRE: MR, LEUEKT, SAENESSEHNEEAAREZE, 188
TEO, NEkiK. REMFEENEE, BEIEEMHAL, SFRAFRTXEIFMN.

The working mother has two roles at work & home. As women become more educated, their roles
in society and the workplace become more important. For those who have both: they have taken
care of their families and succeeded, and their experiences have given others solid encouragement
that despite of challenges they master the path of parenthood, strengthen confidence, and continue
to grow, develop, and live happily ever after, living meaningful lives that give new impact to their
families and communities.

1.14 #H8477% Dream Girls
MEBE e T4/l - WA EEOFHEEE RIS

Empowering women starts with girls - they still have confidence and trust in their age.

1.15 =-+M3Z 30&above30
BEE. MyBENBERI, hEREEIER. IFHNESE,

Self-striving, independent thinking and self-actualization also mean being understood, supported,
and respected.
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1.16 POQ+AE% 40&above40

40 has no doubt

INFTBRLES T ERIRAVER Lt . AR FELHREREARMHSZFZAONDENEY]), {15k
EETAELRIREG, CRSRIE E— ATl iR, BT RLAIARTLAYLE], FMERBEES5H
HEFRARL, AL EC. MRTSSE SRR AT LU T eSS,

Recognize women 40+ who dare to breakthrough at mid-life transitional moment. With inspiring

strength and grit, they overcome personal and professional challenges to choose a path that
allowed them to do great things.

117  A+KESZE 50&above50

New Prime Time

ht+HER+, FRRERR

TAHJ 50 £#1 50 Z LA FBRIZ M, iIRFTEEen, BENDARD. REAEAMEFARE
EXR B, KB CHINBIIZT EEEEIRG LA,

50 is 50, Age Has No Limit. We recognize workplace women 50+ and Above by their personal

determination, commercial value and philanthropy pursuits, hobbies that balance their professional
achievements.

1.18 BEHBFA Aspiring Filmmaker

FRAVZHBRHEAGEEERINNER. IEZRER, SHECHHSE, HABCH
F3L, WEMEIINESEEEN - RIIBMAZBREE: HIIFMRISEE, HIIFTHMIE
18, REAINMEXYLEBHRNHNZA, XLBEEAGHEIREE - EFE— 1
wWEE. R, 85 SHFIRmAHFRE,

Young women filmmakers will be able to have their work seen. They will be inspired to write their
stories and to tell their truths. They will know that their voices are important - we individually
mattered: the things we said, the things we did, and the art we made out of all of it. These
filmmakers will know that they matter - live in a world where women are seen, heard, believed,
supported, and celebrated.

sHero BERPAREATF—NEIINTE, ILERIMBEIGENEXTi1E SHxtiIE
EPARE, THEEX:
- WARREPEXAIEPEAERIE
- FWIE 5-10 DHNERERA
- TEBRHWEEREE);, IERLAEEREFN LR
- BBEAR
o RN THAFROMEEIETENMXKE. BRFENA
o ICRIIRRSHEEHNEABRIIREES S AES KUERD
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sHero Aspiring Filmmaker Award will allow for a dedicated space where young women can feel
empowered to write stories about themselves and the people that matter to them. Submitter
Requirements:

- Must be a woman that is enrolled in a high school or college in China region.
- Film must be a short documentary 5—-10 minutes long.
- No film production experience or training required; project can be filmed on a smartphone.

- Prompts for film:
o Interview a community member, organization, or person that is working to create change
for young creators.
o Document or explore a family or cultural tradition/ celebration that is close to the
filmmaker.

ESEEAY
People to Watch

1. B4R Men As Allies

SCMRISEENE B EREEE, RABMERNE—LSEINRT, RETEENTI48E,

BURE AR, HEATRETAFIAL, EA— MBS HRE, BUFEF Bt

N, FEREMENINZ SR AR, BiIEREWESSBESEFTAFXNE, 7
BT A — BB RELER, NMiLBEHREBRESTATFEBSN T FhEEHR(FE.

An effective male allyship in realization of gender equality stresses the importance that one of the
first steps of being a male ally is recognizing that women can be at a disadvantage, despite their
ability and talent, solely based on their gender. Being an effective male ally requires men to utilize
their privilege and ask their female colleagues how they can assist. We encourage companies to
make male allyship actionable in their DE&l efforts by having an open dialogue with Male senior
executives who might have questions as to how to be an effective ally.

FEERXFERNNTE, AREEE, EiFNERRIEEHLCERIEAEREMAEEUAT=
TEHRHE,

- FHRER: RETRESLNAES, KEAETFESHTRES

- FELEIE: SEN, ITEENEAERG

- Lift up: WIZREMAESHEITIL, EREERS, MER2MEHREN. AERATFIuX

AT HEERER.
Ally-ship is about the ACTIONS you take, not just the ideals that you hold. A better ally in the
workplace and beyond have taken these 3 steps as below:

- Tune in: Commit to learning about systemic inequality and seek out experiences that differ
from your own.

- Step up: Take responsibility for making yourself and your workplace more #inclusive.

- Lift up: Observe whose voices are heard, whose opinions are validated, and who is ignored or
dismissed. Then, interrupt these behaviors in the moment or follow up.
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Sty EFEERENABAMRIZMRIAFSFE, JUUZRW MRS HRSE. SEMEIE
BXERFE, BUHRRSSITERGERNAT. BUSIEITE. SOFRGAIIFHE
F. BUEENMFAER. (FASITFIZE AN BRIV AR, SHFEREEAIETF TR
IR SRR, B iREEBIS S A BRI B,

Men have a critical role to play in overcoming gender disparities in the corporate world, and they
can be powerful allies for professional women. Men are actively engaged in creating gender equity
in the workplace to achieve true parity. Men support women to achieve equal representations in
leadership roles as well as work with them in partnership for success. Men, as mentors and sponsors

to help women advance in the workforce, not only on breaking glass ceilings and attacking overt
sexism, but also on dismantling the fears that prevent men from being better allies.

WA LR, SHRBUAISLTFE! TREHT—HINXRE[RIFE. MNRF(GERIED
ZiE, BORERS, FERRERN. BUEFESIEEEIXEiR.

Fundamentally, male allies must recognize that men and women are equal. This is the minimum
standard without exception or conditions. If we are going to close the gender gap and reduce
GBV, women cannot work alone. Men need to share the burden to make this a reality.

U EERB B T E R RTEH,

Below are a few examples as a male ally in the workforce,

1. KT EIEREEER
1. NOTE “THE NARROW BAND”

"SR ERERNE, AR RRE . K& N R BRE,
MRS HRSESERA ‘B M 58X " SMERFETCER, RegmEN, '
BIREXF BRI ENER eI, HEM AT LS "8 BRER "RIRmEIT
1B, BHRIRRE, MRXLABRITASHEAABIERRE,

“Women and men can say the exact same words, but women will be labeled ‘aggressive,’ ‘strident’
and ‘difficult,’” while their male colleagues will be called ‘confident’ and ‘powerful,”” When sitting
around the table discussing promotions, bonuses, or projects, be aware that this communication
double standard can crop up. Make sure you push back when others make negative comments

about women being “hard-driving” or “bitchy,” if those same behaviors would be considered assets
for men.

2. RALMSEAIIR

2. DELIVER HONEST FEEDBACK

AL HRMRIRASBE RS, FEEBUS, EANK, =IRSES, LS EEET, “BAlH
BRI, TEEEFNTT, ‘EE—R, mRE, SRR

Don't pull punches when giving feedback to women Overcoming challenges, considering painful
feedback, and triumphing over areas of weakness make us all better, “We need advice and
sometimes even criticism to become better,” “Be brave, rise above the awkwardness, give
constructive feedback.”
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3. WHTEEREH

3. ENCOURAGE FEMALE COWORKERS TO APPLY FOR PROMOTIONS

HRMIAMTREY, BNERESZETEN, "WHMEEHHERETHESE IR S
NEELZEFHBESNEN ", ERLNAZBEY, EAEREERARNZESESIILMEZRK
5. BIYIRSERPLMRIANE ERSELILX—BR.

When a job opening is posted, suggest to a female colleague that she put in for it “Women tend to
get promoted based on their accomplishments; men more so based on potential,” “Women benefit

by seeing strong female role models ahead of them in the pipeline. Help make that happen by
raising the visibility of women in your organization.”

4. KBIUR

4, TAKE YOUR PARENTAL LEAVE

RARBLMHAREIUR, BBBAIMTELIER . MRENATNEHERMHBIUR, BER.
B, ST RRERE, LMHEERE, MR RESENEREREMRER,
A NSHA AN TARRZ AR, " SSEMRESRERMERER NI, GIaIRREZFaS X
FHUER), (FABERERIZ R,

We can’t achieve gender parity if women are the only ones taking childcare leave, says Pine. If your
company offers paternal leave, take it. Also, be honest about your family commitments, “Women
often feel they will be viewed as less committed if they discuss their family responsibilities or leave
early due to family issues “Men as allies should say when they are leaving work early for family
issues, such as taking care of their kids or going to a kid's event.”

BICHRIZRENBALLNLZAERS, “UB AR, RIIRAAERESERIBA; SX
MRS, 2t 8RR /93S TAFRIIRN .

Talking about taking care of family is viewed much more favorably for men than women “When men
do it, they are viewed as committed family guys; when women do it, they are viewed as less
committed to their job,”

5. BEZAYATIAZIT’T

5. STOP INTERRUPTING

AR, SUEREF T MROREITITEII A TR R AR SSMERDIREL, “FRIRIEES IR0,
LHtrREESZ, EERYT, RN HERIEELEHIIER.

Research shows that men interrupt women in conversation far more than they interrupt other men,
“Actively work to listen more than you speak, and even better, visibly solicit and affirm input from
women in meetings,”
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6. SmaEBnctE

6. MENTOR OR SPONSOR WOMEN

ABUBRIFFFRAZMERE, BHLUEFERBNAESFSITES: “BHSITREEIR
ERIMAE, FAREEFESIN EARENR, Eﬂﬁaz%jc%&bxﬁﬂ’ﬂﬂa‘ﬂ%o

In order for men to better support their female counterparts in the workplace, men and women
need to rethink how they view mentors and advocacy “ a male mentor can give you a different
perspective and empower you to have a voice at the table, even when that table is predominantly
surrounded by men.”

B HERIRSITFIESE X R LSRRI A e ERY Bellvs A B0, “BeAlIED
ABETLANRR SR, TTXRFAINAE. MHRIsFR.

Encouraging mentor and advocate relationships across genders can help remove the “us vs. them”

mentality that may be present in the workplace, “That's something each of us can benefit from
regardless of our role, gender, or ethnicity”

IRBATLAERBIZINESE, “HRERIE, WHEERTRIGIESHILRSSEMAIL, BS1HA
E=EESITRtLAIE T, "BURTLBERERLIMIZENSIT, BB CHAENASHRIRE
RZMFEHISID.

You can also mentor women outside of your company,“Research suggests that women get
mentorship in organizations at similar rates as men, but men tend to have a higher percentage of

C-suite mentors than women,” Men can serve as mentors for women who aren't in their
organizations but may lack good mentors in their own companies.”

7. AE—EREIE
7. DON'T BE A SILENT BYSTANDER

FERBECUAERTFEN—BD, FRBUTA., (USRI —EBD 258, 2R
E—E%:AEF', IRITEIEBISARAISEIR BRI TR AR IETICHT, BRI, KAEGHE,
LA IRHERX AT,
Men need to view themselves as part of the solution and follow it up with behavior. Simply not
being part of the problem is not enough, Don't be silent when you are in a group of men and you

hear sexist jokes or disparaging comments about women, Speak up, and let them know that it is
not okay.”

MRFER—NBEERAN—NLRSEIEEMZE S, NEHIRER. MR—MEHE
— N ZERPEETRZ R, SHBRRATLFEMIE, XMEREERE.

If you see a male colleague taking credit for a female coworker’s idea, call them out,
“Male allies can help correct the record if a man receives credit for a woman'’s idea, which happens
fairly often,” she says.
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. REZMEEIZERE
8. MAKE SURE WOMEN GET THE CREDIT THEY DESERVE
BATHTEE R ARG IERE ISR,  FBERGRENEEERENENRE, AESNPEE

L -

So
Being interrupted or having ideas hijacked or stolen are microaggressions, says McCollum. Help
ensure your female colleagues get credit for their ideas and get their share of speaking time in
meetings.

ATSMERRE, BRTEUNES, LMNESEHEREM, "BSHETLBEESMESTHENE
W, KFFTHFHBREES, MIFACSKRE, SUHRSEHMZBRIERIAIIES, ST
BREXGRHSENEIS.

Women's voices often aren't heard as loudly as men's for a variety of reasons “Men can be
supportive of women's ideas and amplify them by repeating and advocating for those ideas without
taking credit for them, Male colleagues should also be sure that women are pulled into
conversations to give opportunity for all relevant parties to weigh in.”

9. PEDAE "HRKF
9. SHARE THE OFFICE “HOUSEKEEPING
BERREAAFAERXRTRFHOES, MIRERBEEFHIFIETEEEE CRRERITA.

Allyship isn't all about grand gestures, People have to critically consider their own thinking and
behavior in everyday life.

10, PEHSRIR

10. SHARE SOCIAL CAPITAL

BI—4STRIR) LB LUSEIRNESZARK. e, FIERRR.

Another concrete thing men can do is share connections, opportunities, and organizational
resources.

2. TEH Change Agents

EERRYE, KANRASIBRIR —E KB --ETIMITES, IStRIERERIMSERIIEER
BAHARNSEERMNR, URBEBERR, malEEN@AXE LR AAERIEIN AT
HAT73,

Global Change Agents are those who have global mindset — an ability to listen and learn,
intellectual curiosity about local nuances and the dynamics of a complex interconnected world,

and strategic implementation to be able to build relationships, bring key stakeholders along and
operationalize culturally relevant initiatives.
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EEKER T, —PNARENSTEABISCHAEEEARNA Y. EEENERIMAZ
BE. BEFEKEENE TR/ NI R RIRE R E SHA R INEEI NG R ZERY
EIE, STTATFERTREMNETINBSIERSIKELE. KOMFKIKIRE, RAREE NS
El S5 ARIELE.

Globally, the behaviors and languages one chooses may have different meanings in different
cultures, and what matters is the impact of those words and actions, not the intent. Having global
capabilities helps bridge the gap between our intentions or desires to achieve positive change

and the impact or unintended consequences. Global Change Agents minimize the intentional
impact gap through cultivating a global mindset, having intellectual curiosity, and being strategic.

3. ZTRATFEERSC|ME Top DE&I Leaders

RIEFIMS AL HIHESEERETNR TSR, SIEsuHaviEe, LSIALTFN
BRIZiRGI, FEUEEE, FTiefRE CEO. DE&l FYAZRA. CHRO. HUSIARIEZR, (REBRILARA
DE&I RURIE,

More than ever, organizations and leaders listened to their employees and customers to develop
progressive initiatives that introduce fair workplace practices. This list highlights that whether
you're CEO, Head of DE&I, CHRO, a professor, or an author, you can be a champion for DE&I.

SPFRRE BRI MESLIEE S SLE TS RS 7EXRIHE, SHEREBRAIFFEHRAISEH
DE&I, FHABRIENE— MBS TR, BIIIMTD, HEBEFSERAIA
FEFNChE, MRTASHSIRIR, URRST TIEFRER ST, fEsHero, FAMRE=M
PRAGXLE DESI SRS ASMIINR THIEHREHSREXREERT DE& THRIFTHHAIEE A,

Here are winners: these individuals have made enormous strides in implementing progressive
practices, striving for DE&l across all levels of their organizations and creating a welcoming and
nurturing workplace for all employees. They were determined through weighted scoring and
considering the development and implementation of new practices, support and resources for
employees and social contributions to raise the bar to raise the industry-wide work standards. At
sHero, we are honored to celebrate the efforts these DE&I leaders have developed and continue
to invest in vital DE&I initiatives for their employees.
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